
 
 
 

Digital Marketing Manager  
 

 
Organizational Overview 

 
Founded 25 years ago, Peace First is an international nonprofit organization that exists to create 
the next generation of peacemakers. We believe passionately that young people are natural 
problem solvers and that by unleashing their moral imaginations we can create a youth-led 
movement to counter the culture of violence that affects us all. We believe in the power of all 
young people to change the world through peacemaking — not someday in the future — right 
now. To this end, we invest in their ability to see themselves today as leaders and to maximize 
their capacity to solve some of society’s most pressing problems. 

 
Since our founding, Peace First has developed a best-in-class curriculum to teach young people 
the skills of courage, compassion, and collaborative leadership and apply them to the injustices 
they find in the world. This classroom curriculum is now open-source and available online via 
our Digital Activity Center, and it has been used by educators in all 50 states and more than 90 
countries around the world. In 2013, we continued to build on our belief in the power of young 
people by launching the national Peace First Prize, a sort of Nobel Peace Prize, along with a 
two-year fellowship for young people who exemplify the positive impact that young 
peacemakers can create in the world. Over the past three years, the Prize has generated over 
120 million media impressions, thousands of nominations and applications, and awarded over 
20 fellowships to a group of extraordinary young exemplars.   
 
Peace First is now focused on creating a global movement of young people (ages 13-24) to 
counteract the culture of violence, intolerance, and hatred that plagues too many communities 
around the world. Called the Peace First Challenge, this project combines the use of media and 
on-the-ground partnerships to recruit young people from around the world to a digital platform 
that provides critical resources and connections that move young people from experiences to 
ideas to actions. With the goal of true culture change top of mind, we aim to have at least 
100,000 young people registered and engaged with this peacemaking work within the next two 
years. Not only will thousands of young people develop the skills and lifelong commitment for 
peaceful social change, but we will source and share powerful solutions from those closest to 
the problem. 
 
A key element of our strategic plan is to build out our team of talented professionals. We 
actively recruit, retain, and develop a multicultural and dynamic workforce that effectively and 
efficiently meets the wide spectrum of young people’s needs across the globe. We believe that 



an inclusive and open environment fosters creativity, contributes to the quality of our work, and 
provides growth opportunities for all employees.  

To that end, we are seeking individuals who are excited about fostering this inclusive culture 
and working in an entrepreneurial environment where there is an immediate opportunity to 
have tangible impact on organizational direction and achievement. We are a team of individuals 
who thrive in an environment that embodies and celebrates the following: 
 

● Possession of a deep belief in the ability of young people to create change 
● Ability to adapt and apply skills to new and changing scopes of work 
● Eagerness for more responsibility and exposure to new challenges 
● Motivation to solve problems by taking initiative and trying new ways of doing things 
● Enthusiasm for connecting others to our mission and providing them with powerful 

experiences 
● Openness to working with others across diverse perspectives and backgrounds  

 
 

Position Overview  
 

The Digital Marketing Manager role is an opportunity ideal for those who are excited and 
inspired to use their talents and skills to help engage and mobilize young people. The Digital 
Marketing Manager plays a frontline role in leveraging digital media and marketing efforts to 
recruit diverse young people in the United States to the Peace First community of peacemakers. 
As our work spreads across the globe, the Digital Marketing Manager will intersect with 
international colleagues in other countries, sharing best practices and learning from one 
another.  
 
The Digital Marketing Manager is responsible for managing all digital marketing recruitment 
efforts for our campaigns throughout the year. These include paid, earned, and owned digital 
media. They also will manage our search engine optimization. They will track data and evaluate 
our performance, making recommendations to improve our effectiveness and to inform the 
organization’s implementation strategies to get us to our goals of 100,000 users and 1,000 
project teams within the next two years. 
 
The Digital Marketing Manager will benefit from everything that we have learned in the past 
year from our campaigns, as well as our recent rebranding and knowledge about which 
creative, platforms, and content resonate with our audiences.  
 
This position will report to the Chief Marketing and Communications Officer and will work closely 
with our Digital Media and Communications Manager and members of the program department 
who are responsible for engaging and supporting young peacemakers once they come to our 
platform.  
 
 
Key Skills and Experience 
 
We understand that there are many paths to acquiring experience and therefore welcome 
candidates from diverse and nontraditional backgrounds for this role who have demonstrated 



equivalent transferable skills to carry out the major duties outlined in this job description.  
 
The ideal candidates will be able to demonstrate that they can do the following: 
 

● Understand the multicultural youth landscape and how to position our work relevantly 
within it; candidates should have a knowledge of the passions, interests and trends 
within youth space. 

● Manage marketing relationships with celebrities and social media influencers and know 
how to engage them in campaigns. 

● Make data-driven strategies and decisions; be comfortable doing so even when data is 
ambiguous. 

● Deeply understand digital and social media and how to leverage it for engaging and 
mobilizing young people. 

● Demonstrate their experience using SEO and SEM to help grow the impact of a service 
organization through increased sales, registered users, etc.  

● Demonstrate their experience of successfully identifying target audiences and devising 
digital campaigns that engage, inform and motivate 

● Demonstrate their experience testing different types of content (e.g., landing pages and 
creative pieces) to understand what types of user flow delivered the best conversion 
rates 

● Leverage proficiency with website analytics tools (e.g., Google Analytics, NetInsight, 
Omniture, WebTrends) to adjust tactics based on the data collected  

● Leverage experience with planning, implementing and optimizing ad serving systems, in 
particular Google AdWords and AdRoll for ad retargeting 

● Commit to supporting young people as they change the world for the better 
through peacemaking 

● Commit to contributing to an overall organizational culture that is inquisitive, 
youth-centered, caring, and fun 

● Believe in and lead with Peace First’s core values of courage, compassion, and 
collaboration 

 
 
Other Requirements 
 
Written and spoken fluency in English. Candidates must be able to verify that they are 
authorized to accept employment in the United States.  
 
 
Compensation and Benefits  
 
Salary will be commensurate with experience. Peace First offers a competitive and 
comprehensive benefits package.  
 
 
Start Date / Location  
 
Immediately / Boston, MA (not open to considering remote candidates.)  
 



 
To Apply  
 
To be considered for this position, please send a resume and cover letter documenting your 
strong fit with the job requirements to talent@peacefirst.org. Attach files as Word or PDF 
documents and include “Digital Marketing Manager” in the subject line of your email.  
 
Peace First is an equal opportunity employer and does not discriminate on the basis of race, 
color, religious creed, national origin, sex, sexual orientation, gender identity, genetic 
information, military service, age, ancestry, or disability. 


